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MARKETING MIX FACTORS AFFECTING THE DECISION TO USE COPY CENTER
SERVICES IN THE BANGKOK METROPOLITAN AREA
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ABSTRACT

The objective of this research was to study the decision-making of consumers in selecting
photocopy service centers in the Bangkok Metropolitan Area. The sample consisted of 400 photocopy
service users in the Bangkok Metropolitan Area. The research instrument used for data collection was
a questionnaire. Data were analyzed using percentage, mean, standard deviation, Independent Samples
t-test, One-way Analysis of Variance (ANOVA), and Multiple Regression Analysis.

The research findings were as follows the service users’ opinions toward the marketing mix
factors regarding product, price, and place were at the highest level, while promotion and people were
at a high level. The service users’ opinions toward their decision-making in selecting photocopy services
in the Bangkok Metropolitan Area were at the highest level. This included the decision to use the
service every time it was needed and the choice to use the service without considering other
alternatives. Meanwhile, the decision to use the service without hesitation was at a high level. The
comparative analysis revealed that service users with different personal factors including gender,
occupation, income, status, age, and educational level showed no significant difference in their
decision-making in selecting photocopy services in the Bangkok Metropolitan Area at a statistical

significance level of 0.05.

Keywords: Marketing Mix Factors, Decision Making, Copy Center Services)
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