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ABSTRACT

This research aims to study the relationship between workplace spirituality, intrinsic motivation, and
job satisfaction that influence organizational commitment among Gen Z employees in Bangkok. The study
examines factors affecting organizational commitment, including comparisons based on personal factors such
as gender, age, education level, and average monthly income. The research focuses on a sample group of
400 Gen Z employees working in Bangkok, aged between 20-30 years. The findings indicate that employees
with high workplace spirituality often feel that their work is valuable and meaningful to the organization and
can effectively align organizational values with their tasks. At the same time, intrinsic motivation, such as a
sense of career advancement, challenges, and participation in decision-making, plays a crucial role in fostering
organizational commitment. Additionally, job satisfaction factors, such as adequate income, opportunities for
promotion, and support from supervisors, are significant contributors to enhancing organizational
commitment. The results of this research can be applied to develop human resource management strategies

that effectively address the needs of the new generation workforce.
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