nsinduladaissyaninardevasnguaudsrinaululanJunnaniuns
DECISION-MAKING OF WORKING-AGE ADULTS IN PURCHASING
RESIDENTIAL CONDOMINIUMS IN BANGKOK
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ABSTRACT

This research aimed to investigate factors influencing the decision-making process of working-age
adults in purchasing residential condominiums in Bangkok. The study focused on demographic
characteristics, individual needs, and marketing mix (7Ps). Data were collected through questionnaires
from 400 consumers who had purchased condominiums in Bangkok. The analysis employed both
descriptive and inferential statistics. The findings revealed that age, occupation, and marital status
significantly influenced purchasing decisions, whereas gender and education level did not. Regarding
individual needs, physical needs, safety, and a sense of belonging had a statistically significant effect on
the decision to purchase, while esteem needs did not. For the marketing mix, product, price, place
(distribution channels), and promotion significantly affected purchasing decisions, whereas people,
physical evidence, and process did not show statistically significant effect the results are expected to
benefit real estate developers and marketers in formulating effective strategies, improving products, and
providing useful insights for potential condominium buyers.

Keyword: Demographic characteristics, individual needs, marketing mix (7Ps), residential condominium,

purchasing decisions working-age adults
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