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FACTORS INFLUENCING THE DECISION TO PURCHASE SLEEP AID PRODUCTS
AMONG CONSUMERS IN THE BANGKOK METROPOLITAN
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Abstract

This research aims to investigate the factors influencing consumers' decisions to purchase sleep aid
products in the Bangkok Metropolitan Area. The sample consisted of 400 consumers residing in the Bangkok
Metropolitan Area who had previously purchased and used sleep aid products to improve sleep quality. A
questionnaire was used as the data collection tool. The data were analyzed using descriptive statistics,
including percentage, mean, and standard deviation, as well as inferential statistics, namely the
Independent Samples t-test, One-Way Analysis of Variance (ANOVA), and Multiple Regression Analysis. The
results showed that most respondents were female, aged 20-29 years, working as company employees,
and earning an average monthly income of THB 10,001-20,000. Most held a bachelor's degree, were single,
and had no chronic diseases. Most respondents preferred to purchase and consume G nite brand sleep aid
products, particularly in capsule form, with brand reputation being the primary influence on their purchasing
decisions. Convenience stores were the preferred channel for purchasing these products. The majority of
respondents reported purchasing sleep aid products 1-2 times per six months, with an average purchase
price of less than THB 200. Overall, respondents strongly agreed with positive statements regarding the
marketing mix factors. Hypothesis testing revealed that consumers with different personal characteristics—
specifically age, occupation, and average monthly income—showed statistically significant differences in
their purchasing decisions for sleep aid products at O = 0.05. Additionally, aspects of the marketing mix,
including product, distribution channels, and promotional strategies, were found to significantly influence
purchasing decisions, with a predictive power of 56.60%. These findings can serve as practical guidelines
for entrepreneurs to improve and develop strategies that better meet consumer needs and enhance

competitive advantage.
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