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Abstract

This research aims to study the satisfaction and needs of Digital Startups promoted and supported by the Digital
Economy Promotion Agency (depa). Given the high failure rate of startups and the challenges faced by Thai digital startups
in an unsupportive ecosystem, the Thai government has established policies to support digital startups as "New Economic
Warriors" through various measures by the Department of Promotion. However, there is a lack of entrepreneurial
perspectives on these support measures. The specific objectives of this research are to investigate the satisfaction of Digital
Startups with depa's promotion and support and to identify their needs for the future improvement of these guidelines.
This mixed-methods study comprised quantitative research involving 46 samples and qualitative research involving15
samples, focusing on Digital Startups that received support from depa. Data collection was conducted from January to
March 2025. The anticipated benefits of this research include providing valuable insights for government agencies torefine
their promotion and support guidelines, aligning them with the evolving needs of entrepreneurs. These findings are
expected to provide data for decision-making in planning, goal setting, and policy direction, aiming to enhance the

competitiveness of Digital Startups, drive Thailand's digital economy, and foster sustainable innovation.

Keyword: Digital Startup, Satisfaction, Needs, depa, Digital Economy
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