It

nswsgiialensnarnidademiiidudwaranismevauasuasdiuilna
vuunaaWasuAndan
VIDEO CONTENT MARKETING ANALYSIS THAT INFLUENCES CONSUMER
RESPONSES ON THE TIKTOK PLATFORM
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Abstract

This research examines video content marketing formats and consumer responses on TikTok,
investigating the influence of entertainment, inspiration, knowledge, and persuasion dimensions on viewer
behaviors, including views, likes, shares, comments, and engagement rates. Using quantitative methodology,
data were collected from 100 marketing videos by Thai TikTok users through purposive sampling. Octoparse
software extracted structured video data and behavioral responses. Analysis employed descriptive statistics,
Pearson's correlation, and multiple regression analysis. Results showed that video formats and elements
have a significant influence on consumer responses, particularly in terms of view counts and engagement
rates. "Tagging other users" had the most substantial positive impact on views, whereas inspirational,
informational, and persuasive content had a negative impact on engagement and viewing behaviors. A
strong correlation (r = 0.932) existed between the number of views and the number of likes. The study
concludes that selecting appropriate content, including audience tagging, voice narration, and background
music, significantly enhances reach and engagement. Excessive informational or persuasive content may
reduce viewer interest. Marketers should strike a balance between entertainment and informational

content, while leveraging platform features to facilitate high-quality interactions.

Keywords : Content Marketing, TikTok, Video Marketing, Consumer Response, Engagement Rate
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