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Abstract

This research aims to study the brand value that influences purchasing decisions on branded
handbags among consumers in Thailand. The sample group for this research consisted of 400 consumers who
have purchased or previously purchased branded handbags in Thailand. A questionnaire was used as a data
collection tool. The statistics used for data analysis include percentage, mean, and standard deviation. The
hypothesis testing statistics used are t-test analysis, one-way ANOVA, and multiple regression analysis. The
research found that the majority of respondents were female, aged 26-33 years, with an average monthly
income of 25,001-35,000 Baht, and were employed in private companies or as employees. The opinions of
the respondents, regarding brand value, include aspects such as brand awareness, perceived quality, brand
association, and brand loyalty, all of which were rated at a good level. Consumers with different occupations
showed significantly different purchasing decisions for branded handbags in Thailand at a statistical significance
level of 0.05. Brand value aspects, including brand awareness, perceived quality, and brand loyalty, and had a
significant relationship with the purchasing decisions for branded handbags among consumers in Thailand with

a statistical significance of 0.05. These factors can explain 51.2% of the variation in purchasing decisions.
Keyword : Consumer purchasing decision, Brand Equity, brandnamebag
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