Svsnavesdadedruuszaumanisaanluyuuesduilaa fiflsentsindulalduinng
waUndinduaniuisguuuuiale vasida/indnw Tuiufingaunnamiuns
THE INFLUENCE OF MARKETING MIN FACTORS AFFECTING CONSUMER'S
DECISION-MAKING REGARDING VIDEO STREAMING APPLICATIONS SERVICE
USAGE AMONG STUDENTS IN BANGKOK.
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Abstract

This research aims to study the influence of marketing mix factors on the perspectives of
consumers that influences decisions to use the video streaming application services of 400 students in the
metropolitan Bangkok area, samples, and questionnaires were used as data collection tools. The statistics
used in data analysis included frequency, percentage, mean, and standard deviation. The statistics used in
hypothesis testing include analysis of differences using t-value statistics, one-way analysis of variance. and
multiple variable regression equations with the Enter method. According to the data from the respondents,
it was found that the majority were female. There are other income streams besides what you get at
home. The streaming application, WeTV, was used the most and has good opinions on the marketing mix
from an overall consumer perspective. The hypothesis testing results had a statistical significance level of
0.05, and it was found that: (1) consumers of different genders have different decisions to use video
streaming application services; and (2) the factors in the marketing mix from the perspective of consumers
and influencing the decision to use video streaming application services of students in the Bangkok
metropolitan area at 38.2%. The variables that had a positive influence included consumer demand
factors, consumer costs and communication, but the variable with the highest level of influence was

consumer demand.

Keywords: Marketing mix 4C's, Deciding to use the service, Video streaming
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