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ABSTRACT

The objective of this research is to study the purchasing decisions of Thai people in the United
States regarding instant Pad Thai products, using conjoint analysis. The study was conducted with a
sample of 200 Thai people who have previously consumed instant Pad Thai and reside in the United
States. This research used qualitative and quantitative methods. The process for the qualitative methods
was primary data collection obtained from seven Thai people living in the United States who have
consumed instant Pad Thai. The findings revealed that the key attributes considered by consumers in
purchasing these products include the type of noodles, product price, quantity per serving, and additional
ingredients. The next part of the process in terms of the guantitative methods included data collection
from a questionnaire with 200 respondents. The majority of respondents were females, aged 28-35, single,
widowed, divorced, or separated, held a Bachelor's degree or equivalent education level, occupied as
company employees, an average income of $2,131 or more per month, and residence in the North East
region. The most important attributes selected by consumers in terms of selecting additional ingredients
the most, particularly products containing dried shrimp and preserved radish, which received the highest
satisfaction, a quantity of 120 grams per serving garnered the highest satisfaction, a preference for glass

noodles and price range of $3.00-3.99.

Keyword: Thesis, Conjoint Analysis, Product Development
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