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ABSTRACT

This research aims to study the motivation for tourism and integrated marketing communication
related to the decision-making of Thai tourists traveling to Koh Kret, Nonthaburi Province. The sample used in
the research consisted of 400 Thai tourists who had previously traveled to Koh Kret, Nonthaburi Province. The
statistics used for data analysis included frequency, percentage, mean, standard deviation, and Pearson's
simple correlation coefficient. The study found that:

1. Most respondents were female, aged 38 years and above, single/widowed/divorced/separated,
with an education level of a bachelor's degree or lower, working as company employees, and having an
average monthly income of 30,001-45,000 baht.

2. Demographics, including age, marital status, and average monthly income, significantly influenced
the decision to travel to Koh Kret, Nonthaburi Province at the 0.01 level, while gender, education level, and
occupation did not significantly influence the decision at the 0.01 level.

3. Travel motivation, including attractions, facilities, activities, accessibility, and accommodation,
significantly influenced the decision of Thai tourists to travel to Koh Kret, Nonthaburi Province at the 0.01 level.

4. Integrated marketing communication, including advertising, personal selling, sales promotion, public
relations, and direct marketing, significantly influenced the decision of Thai tourists to travel to Koh Kret,

Nonthaburi Province at the 0.01 level.

Keywords: Tourist, Travel Motivation, Integrated Marketing Communication, Koh Kret
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