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Abstract

This research aims to investigate the lifestyles and game types influencing decisions to watch video
games on the YouTube generation of Generation Y and Z consumers. The researcher collected 385
questionnaires for statistical analysis, including percentage, means, and standard deviation. A t-test, One-Way
ANOVA, and Multiple Linear Regression was used to test the research hypotheses concerning the decision to
watch video game content on YouTube. The study found that majority of respondents were male, aged 19-26,
single, with an education level of a Bachelor's degree or higher, and were primarily students with an average
income ranged from between 10,001 — 20,000 THB, and they preferred adventure games. Overall, the lifestyle
patterns of the respondents were positively associated with their decision to watch video game content on
YouTube. In terms of activities, respondents strongly agreed that watching video games on YouTube is a form
of relaxation. Regarding interests, they were highly interested in staying updated with news and various
situations related to video games. In terms of opinions, they strongly agreed that video games on YouTube are
filled with useful information for playing games. From a demographic perspective, the study found that age
and income significantly affected the decision of Generation Y and Z consumers to watch video game content
on YouTube, aligned with the hypotheses. The overall lifestyle pattern was rated as high (x = 3.89, SD = 0.52),
with individual aspects in activities, interests, and opinions also rated as high (x = 3.82, SD = 0.66, x = 3.81, SD
= 0.74, and x = 4.05, SD = 0.55, respectively). Additionally, different types of games influenced the decision to
watch for consumers who had and had not played those games. The researcher anticipates that this study
will benefit content creators in producing videos, maintaining quality, tailoring video characteristics, targeting
their consumer audience, and adjusting video strategies to enhance competitive advantage, increase viewer

base, and ensure stable revenue in the future.
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