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UNSCENTED REALITIES: THE POWER OF MEDIA IN SMELL REPLACEMENT
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ABSTRACT

This research aims to study the digital media elements used to substitute scents that influence the
perception of scent products among Generation Y consumers in a context where they cannot physically smell
the products, as well as examine the differences in the demographic characteristics affecting scent perception.
The sample used in this research consisted of 100 Generation Y consumers. The research tool was a test and
the statistics used for data analysis included percentage, mean, standard deviation, multiple regression analysis,
and decision tree classification. The results showed that the video and sound elements had the highest mean
level of scent perception, followed by images and animation, text descriptions, and packaging, respectively.
When considering each element individually, it was found that all elements had a statistically significant
influence on scent perception at a level of 0.05. The elements that positively influenced scent perception were
videos and sounds, especially music and natural sounds, packaging colors, storytelling and realistic images, and
comparisons and metaphors in text. On the other hand, the element that had the opposite effect was the
images on the packaging. Additionally, it was found that Generation Y consumers of different genders, ages,
education levels, occupations, and incomes had statistically different scent perceptions at a level of 0.05. Those
who were younger (aged 23-30 years old), had a higher level of education than a Bachelor's degree in education,
owned a business, and had a monthly income of 20,000-40,000 baht (which is a moderate income level) and

had a higher level of scent perception compared to other groups.

Keywords: Scent products, Multisensory perception, Cross-modal perception, Digital media elements to

substitute scent, Generation Y consumers
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