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FACTORS INFLUENCING PURCHASING INTENTION OF PRODUCT WITH LATENT
ADVERTISING IN KINN PORCHE THE SERIE LA FORTE
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Abstract

This research aims to study the factors influencing purchasing intention of product with latent
advertising in Kinn Porche the serie la forte. The sample group consisted of 400 people who watched the
drama series Kinn porsche The Series La Forte and who were 18 year old or over. A questionnaire was used
as the instrument used for data collection. The statistics for the data analysis were in terms of percentage,
mean and standard deviation. The statical hypothesis testing employed a one way analysis of variance and
the multiple regression analysis. The research results were found that respondents to the questionnaire
had an opinion level regarding attitude towards the tie-in advertising, both on the whole and at the highest
level and the respondents had the highest overall level of opinion regarding the celebrity endorsement.
Incidentally, the attitude towards the tie-in advertising factor includes product experience influencing
consumer purchasing intention of product. These variables had an effect of 17.6% and were statistically
significant at a level of 0.05 With regard to the celebrity endorsement factor includes attractiveness and
respect influencing consumer purchasing intention of product. These variables had an effect of 24.2% and
were statistically significant at a level of 0.05 Consequently, this research may be valuable to Series director
marketers, and brand owners may use the information in the result of the research as business instructions,

followed by basic information planning business development of product.

Keyword : Tie-in advertising, Celebrity endorsement, Kinn Porche the serie la forte, Purchase intention
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