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PURCHASING DECISION OF BANGKOK CONSUMERS IN TIKTOK APPLICATION
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Abstract

This research aims to study decisions to purchase products through the Tiktok application channel of
consumers in Bangkok. The sample group consisted of 400 consumers in Bangkok who purchased or had
purchased products through the Tiktok application channel and used a questionnaire as a data collection
tool. The statistics used in data analysis were frequency, percentage, mean, and standard deviation. The
differences were analyzed using t-values, One-Way analysis of variance and Multiple regression analysis. The
research results found that the marketing mix from the consumer perspective (4C's) in terms of consumer
needs were Consumer Costs Convenience of Purchasing. Overall, opinion was at the highest level. In terms of
communication, overall opinions were at a high level. As for purchasing decisions, overall opinions were at
the highest level. The results of the hypothesis testing found that consumers of a different gender, marital
status, and education level made different decisions to buy products through the Tiktok application channel.
Older consumers, with an average monthly income and different occupations made the same decision to
purchase products through the Tiktok application channel and statistically significant at 0.5. The marketing
mix from the consumer perspective (4C's) in terms of consumer needs were as follows: consumer costs,
convenience of purchasing and communication that affect decisions to purchase products through the Tiktok

application channel in Bangkok at a statistically significant level of 0.5.

Keyword: Tiktok application, Marketing mix (4C’s), Purchasing decisions
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