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Abstract

This research aims to study the demographic factors and video content that influenced the decision
to purchase fashion clothes from the Everything2019 brand via the TikTok Shop channel. A questionnaire was
used as a data collection tool with a total of 400 samples. The statistical methods used for data analysis
included percentage, mean, standard deviation, hypothesis testing with a t-test, one-way ANOVA, and
regression analysis. The findings revealed that most consumers were female, between 30-39 years old, held a
Bachelor's degree, single, worked as government officers/state enterprise employees, and had an average
monthly income of 10,001-20,000 Baht. The hypothesis testing results revealed the following: (1) consumers
with different demographic characteristics in terms of gender, age, education level, marital status, occupation,
and average monthly income had significantly different decisions to purchase Everything2019 fashion clothes
via TikTok Shop at the 0.05 level; (2) video content factors, including product introduction, brand storytelling,
knowledge sharing, behind-the-scenes, live product selling, and audio, visual, editing and production quality
significantly influenced the decision to purchase Everything2019 fashion clothes via TikTok Shop at the 0.05

level, except for the real user reviews factor, which was not statistically significant.

Keyword: Demographic, Video content, Fashion clothes purchase decision, Everything2019 brand, TikTok Shop
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