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ABSTRACT

The aims of this research are as follows: 1) to study the factors influencing businesses' decisions to
use E-Tax services. 2) to study the factors affecting businesses' acceptance of technology influencing their
decisions to use E-Tax services in the Bangkok, which affecting the decision-making process according to the
AIDA Model, focusing on perception, interest, desire, and decision making. A questionnaire was used as the
instrument for data collection. In order to collect data from business owners in the Bangkok. The sample consisted of 315
samples were calculated and group sampling was done by selecting areas in Bangkok. The data analyzed using statistics,
including mean, percentage and standard deviations, as well as t-tests, analysis of variance, and multiple regression
analysis to test the hypothesis. The research findings indicate that the factor of technology acceptance
concerning perceived benefits is at the highest level. As for the aspects of perceived ease, attitude and
intention, they are at a high level. Concerning the decision-making process to use E-Tax services, it comprises
aspects of desire and decision-making at the highest level. Moreover, interest and perception are at a high
level as well. The results of the hypothesis testing results indicate that there are statistically significant
differences in the factors among business owners, including the duration of business operation and perception,
influencing the decision to use E-Tax services among business owners in the Bangkok at a significance level of
.05. Furthermore, technology acceptance aspect, which includes perceived benefits, perceived ease, attitude,
and intention, significantly impacts the decision to use E-Tax services among business owners in the Bangkok
at a significance level of .05. The findings of this study demonstrate that perceived benefits and perceived

ease significantly influence the decision to use E-Tax services among business owners.

Keywords: Electronic Tax Invoice, Entrepreneur, Technology acceptance, Purchasing decisions according to the
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