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SOCIAL MEDIA INFLUENCERS AFFECTING PURCHASING DECISION ON UNIQLO
BRAND CLOTHING AMONG WORKING-AGE PEOPLE IN BANGKOK
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ABSTRACT

The purpose of this research is to study the social media influencers affecting purchasing decision on
Uniglo brand clothing among working-age people in Bangkok. The sample in this research consisted of 400
consumers who bought Uniglo brand clothing and saw social media influencers. The statistics for data analysis
included percentage, mean, standard deviation, t-test, one-way analysis of variance and multiple regression
analysis. The research found that most of the respondents were female, between 20-29, held a Bachelor’s
degree, a monthly income of less than or equal 15,000 Baht and worked as corporate employees. The
opinions of the characteristics of content on social media had good opinions in all aspects, including content
quality, interest and benefit. The opinions of attitudes toward social media influencers had good opinions in
all aspects, including attractiveness, trustworthiness, expertise, and similarity. The results of the hypothesis
testing were as follows: working-age people had different ages, senders, education, average monthly income
and occupation made different purchasing decisions on Uniglo brand clothing at a statistically significant level
of 0.05. The characteristics of content on social media in aspects of content quality, interest and benefit
affecting to purchasing decision on Uniglo brand clothing among working-age people in Bangkok at a
statistically significant level of 0.05. Attitudes toward social media influencers in aspects of attractiveness,
expertise and similarity affecting purchasing decision on Uniglo brand clothing among working-age people in

Bangkok at a statistically significant level of 0.05.

Keywords : Social media influencers, Purchasing decision on clothing, Uniglo brand
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