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FACTORS AFFECTING THE CONSUMER BEHAVIOR OF USING FOOD
DELIVERY APPLICATIONS IN THE NEW NORMAL AFTER THE COVID-19 CRISIS.
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Abstract

The purpose of this research is to study the factors affecting the consumer behavior of using food delivery
applications in the new normal after the COVID-19 crisis. The sample in this research consisted of four hundred
consumers who using food delivery applications in the new normal after the COVID-19 crisis in the Bangkok
metropolitan area. The statistics for data analysis included percentage, mean, standard deviation, a t-test and one-way
analysis of variance and multiple regression analysis. The results of the hypothesis testing were that people with
different occupations had different behaviors of using food delivery applications in the new normal after the COVID-
19 at a statistically significant level of 0.05. The marketing mix includes product, price, place, and promotion were
related to the decision behaviors of using food delivery applications in the new normal after the COVID-19 crisis at a
statistically significant level of 0.05. The service quality aspect includes reliability, responsiveness, assurance, and
empathy were related to decision-making behaviors of using food delivery applications in the new normal after the
COVID-19 crisis at a statistically significant level of 0.05, and technology acceptance including perceived usefulness and
perceived ease of use were related to decision-making behaviors using food delivery applications in the new normal

after the COVID-19 at a crisis statistically significant level of 0.05.

Keyword : Marketing mix Service quality Technology acceptance Application
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